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This mult-use requinement is plaving a
risle in outdoor facilities as well. Stadinms
that were traditionally used for Amearican
football now are being renovated to
accommaodate soccer and lacrosse. With

the pressure to gencrate revenue, many of
these stadiums host motocross events and
concerts during off-season

Mot of the clients we are working
with wani b0 make sure thev get as much
use out of their facilities as possible.” com-
ments Chris Lamberth, Business Develop-
muent Manager for HKS, in Dallas, Texas,
"TIIL‘}' need to house nol only traditional
ugers such as fans and plavers, but alsp
have to include sad ministration and train-
ing for multiple athletic programs. We get
as much Input from user groups as possi-
ble, You don’t want to do a bullding then
find you've lett people oul”

Revenue Generation
vs. Campus Culture

“I think the term "proleginte” is valid,”
ndds Beichley, “Colleges and universities
are séeing what the pros are doing and
they areé designing for revenue-driven
tactlities.”

With the Increasing pressure to be sell-
sustaiming. universities are explonng both
traditional and non-traditional options for
revenue streamis. One idea copled from
professional facilitivs i the concept of
sitltes. However, there is a price tag
involved in adding them o the space and
universithes shouldn't explore the concept
without Hrst evaluating whether or not it
works within the parameters of their cul-
Rire

“There are a fow smaller schoals where
the thought of having suites is looked on

as elitlst. Club seating s a good alterna-
tivw,” elaborates Beichley

Another aption [or reveriue genermiion
b in sponsorships and advertising dollars
“The Audio/Video (ASV) component of
thit factlitics provddes an spportunity to
get advertizers in front of the people they
want to reich, while generating revenmie o
help the programme.” comments Shull
“However, much depends on the eulture
of the compus. For same of our clients; this
isn't thie cormect approach.”

"BEvery project is going to be dilferent,”
explains Paul Becker, Project Manager for
NBBI In Maoxella, Callfornia. “We've
designed o 4,000 seat facility for Marquetie
University. Generating revenus was nal
their primary concern, the students were
We had virtually no conversations about
advertising.”

"Big market..small market, they all
want different things,” highlights Chris
Lamberth of HES, “Many times smaller
schools want something more intimate,
that revolves around the students. Other
facilitles are about TY contracts and seat
licenses: Across the board, schools are
building things with more amenitiss —
catering to both donors and students alike.
In some cases, they are community-based
whiere !_ll'lll.""i" In the ared are very blg
backers of the programmes.”

Facilities Used to
Recruit Talent
"Sometimes a key reagon to bulld a new
facility doesn't revalve around revenue
gengrntion. in many cases it is about being
able v attract desired recrults,” savs Beck-
gr of MBBJ. The "prolegiate’ landscape s
creating siiff competition as universities
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compete for talent, Die-to the fact that
they don't have the option of using mater-
al incentives o draw plavers, often the
facilities and amenities themselves becomae
thee "hook”

Future world-class athleles are |ook-
ing for programmes that will give them
thie ability to reach their full potential,”
delineates Shull, "Effective coaching viddo
systems are now an essantial tool toe
improving personal performance. Lniver-
sities are investing in systems that develop
talgmi.”

What Drives the Choi

Behind the Design?

The end goal for all of these designers is to
crisate facilities that ar: enjoved by all the
user groups and meet the needs of the um-
versitiies themselves, However, with all
the conflicting needs, what are the biggest
factors in determining what actually gets
Buils?

Chrs Lamberth of HES responded, Tt
depends an the campus culture. Some-
times  the administration 13 more
involved. sometimes the athletic depart-
merts.recrsational  programmes et
Donors play a big part too. Probably the
blggest factor is that the fnancial feasibili-
iy guys dre getting involved more and

more up fronl, frequently bafore anyone
else, which lets yvou know what you can
build and when vou can build it*

“Nou try o understond what the dliemt
wants to got an ldea of the size of the fadl-
ity. Most typleally, the university will
have a site or two selected, Our job 15 to
fird out if the site can accommaodate what
they want to achieve. Once you determing
what a site will and won't support, you go



consultation and design services

sound systems

video displays
scoreboards

broadcast & media
acoustics & noise control

BANNERS

HAN

ACOUSTIC DIMENSIONS

sports / entertainment

15605 Wright Brothers Drive . Addison, TX 75001 , USA  872.239.1505

www.acousticdimensions.com




