




While th e term "ex p e rie n t ial
worship" has become a catch phrase
wi th d o zens of definitions and
interpretations, at its co re it is about
provid ing an ex perie nc e to the
wo rshipper in the sanctuary. This is
a sh ift fr om mo re tra d it io na l
pre sentational a n d commu ni ty
models of worship .

Da vid W a h ls te dt, pastor o f
Cross pointe Community Churc h in
Carro llton, Texas explains it this way,
"The best way to communica te to the
emerging culture is to talk in pictures.
The society growing up around us is
moving away from the age of vis ion
and mission statements to image
state me nts. You can say so much
more with an image than with wo rds ."

"[In the past] we have seen me dia
and digital a11 as being a background...
something to project lyr ics on ,"
pro pos es Ron Ma rtoi a,
Transformational Architect and author
of morph! "If we are go ing to move
fro m word to image , at some point in
time we are going to have to give
people something to interact with . If
I wa lk into an auditorium and see a
hose dripping water into a reflecti ng
pool , and there is a desertsca pe on
the screens, I am being invited into a
conversation witho ut ex planation ...
an internal conversation. Is the wa ter
the point? Is the desert the focus?
How do the water and the desert tie
together? Are we the water, is Jesus?
Am I the desert or is life? We are
missing a whole medium that is just
begging to have a vo ice ."

In a shifting culture, it is little wonder
that churches are discovering the power
of the visual medium for more than
simply communicating facts.

EVOKING EMOTION
"With the progression of products

such as Catalyst, you now have
capab il ity for mov ing vi d eo, "
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comments Matt Timmons, Senior
Video Producer of Fellowship Chu rch
in Grapevine. "We experimented with

it during the 'Just Lust' series. We
opened with black and white photos
ed ited togethe r in time line , then we re
ab le to toss the imagery across whole
auditorium.The audio correlated with
th e p iece . Be cause lu st usu ally
infiltrates throu gh the eyes, we had a
pa ir of eyeba lls on stage and the
images moved across the crowd then
moved into the eyes. The w ho le
room knew the story and were se t up
for the series ."

Fellowship has used this tool to
invoke positive emotion as wel l. "You
set the mood with lighting, then use
the video to 'pus h ' it a little more ,"
expla ins Timmons . "Du ring the
worship so ng, 'Breathe' we projected
the image of water and moved it
across the crowd." The resu lt was
very emotional.

"One of the things I am trying to
accomplish with video is to appeal to
mu ltiple senses within a person, "
says Wahlstedt. "With Video, you
have eye-ga te and ear-gate things
happening; bu t if you connec t w ith a
past experience or evoke a memory,
the n the conne ction engages more of
the senses. The more we can get all
of your senses involved , the more
powerful the ex perience will be. Not
onl y do we have something that we
are hearing and seeing, but something
we are feeling."

COMMUNICATING MOOD
"A big part of w hat we do is

designe d to create a velY artistic
feel ," co nveys Rachel Cook, the
Experience Design er for Westwinds
Community Church in Jack son ,
Michigan . "Whe n you say, 'art' people
think painting , but it is video clips,
m e dia gra p h ics, a rt pi e ces ,
structure ...every piece is something
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different for people to connect with. "
"We use created digital art in the

auditorium. The pieces aren't very
liter al.. . more about creating an
environment for each se ries, " Cook
co ntinues . "For instance, in the past
we have go ne for an environment
that had an ea rthy feel. The digital art
[which can be sta tic images or
morp hi ng images] was the
foundational piece that created this
ea rthy fee l. Every thing else plays off
of this. There were canvas art pieces
in natural tones hung on the walls
and candles on the stage in clay pots
w ith sa n d . We d id somethi ng
completely different at Christmas ,
even though we wouldn't co nsider
ourse lves to be a tradition al church,
dur ing the holidays peop le want a
traditional feel. At Christmas, we
created warm and cozy."

Wh e n Fe llowship Ch urch in
Grapevine, Texas decided to host
their Christmas Eve candlelight service
in the American Airlines center, they
didn't realize that the CityFire Marshall
was go ing to say "no" to the candles.
"We de cided to find another way to
make it happen," tells Mike Walke r,
Production Manager and Creative
Director for Fell ow ship Church.
"Tho ug h we had no ability to have lit
candles, we still wanted to create tha t
intimate mood.We ended up shooting
foot age of candles in the studio, the n
projected them to the scree ns in a
way that it began with one , then
multiplied . We used wa rm ligh ting in
the audience to make it grow."

Creating mood with projection
doesn 't have to be high tec h . "For
Good Friday this yea r we 're planning
a comp lete ly silent se rvice ," Cook
says, "we've decided to pull out our
front projectors and trans parencies
(w hich we haven 't used for aw hile)
to project words onto the wa lls of the
audito rium."

March 2005



TRANSPORTING PEOPLE
"We de al with a society w ho listens

with the ir eyes as well as their ears ,"
elaborates Walker, "I think the power
of it really hit me at Easter. The
worship team was leading the Negro
spi ritual 'Were You There? ' and we
projected imagery of the three cros ses
across the congregation . It occurred
to me tha t-yes-we were there .
Video pla nts a mental picture and
transports people somewhere. If we
can take people back to the cross ..."

So meti mes , it is n 't about
tran sporting people to a p lace of
experience . Sometimes it is about
transp ort ing the experience to the
p e opl e . Ba p t ism at G ranger
Community Church in Granger,
Indiana takes p lace at a tree­
su rrou nded lake. "It is really an
ama zing thing for those who are

there ," re lays Jeff Petersen, Media
Director for the church. "The setting
and the beauty of it are incredible ,
but we also have 1,000 people on the
shore that can't see everything."
Petersen and his team document the
event with ten photographers and
two to three videographers , the n p ut
it together on video. "We want to
bring the event to everyone . Not just
those who could see . I recently
showed this piece to a man who
doesn 't even go to our church. I was
talking and talking about the technical
aspects of it then turned around to
realize he was weeping . The
experience reaches beyond just the
people who were the re."

BUILDING COMMUNITY
Granger Community Church is also

using video to cele brate and build

community. Think in terms of the
feel you get wat ching home movies
of family o r friends.

"Video in our services began with
multi-projector slide shows. That was
all we had and we maxed it out.
When the church first started we
used the slides to help people feel
connected. It was engaging and fun
for people to be able to see themselves
on the screen ," relays Petersen . "Now
that we are larger it is harder , but we
still do this. We want to get as many
people as we can up the re. For any
size church it can be ha rd for people
to feel like a real part of th e
comm unity. Using video we have
been able to share the large eve nts
and intimate moments together, an d
that has continued to help build the
rel ationship s within o u r
congregation. "



GOING IN A DIFFERENT DIRECTION
Mars Hill Bible Ch urc h in

Grandville,Michigan has a completely
opposite approach. Sha una Nieq uist ,
Crea tive Director exp lains, "We
wan ted to cleanse the palette in terms
of ex perience. Prett y mu ch we turn
on our florescent lights in the morning,
fire up the PowerP oint and that 's
about it. Black background . White
text. One font. Even our bulletins are
just (black and white)"

The minimalist aestheti c h as
connected w ith people. The six-year­
old church which meets in (as Mars
Hill 's founding pa stor, Rob Bell , puts
it) "a renovated 70's loser mall" has
an atte nda nce of about 10,000 ea ch
weeke nd.

DESIGNING SYSTEMS TO SUPPORT
EXPERIENCE

Video designer Stuart Reynolds of
Acoustic Dimensions (AD) is see ing
this shift in the designs for new worship
facilities around the country.

"It has been interesti ng to wa tch
the lin e blur between markets, "
comments Reynolds. "There used to
be separation in the types of systems
for sporting facilities , performing arts
and worship facilities. Now , no matter
w hich market we work with, we
al ways a sk p eopl e during
programming to think in terms of
what kind of experience they want to
create. "

Reynolds finds a significant amount
of his work in worship facilities is in the
area of production . "It's not enough to
pro vide acres of video 'canvas' if you
don't have the production support
systems in place for operators to 'paint'
on it. We've seen a major shift in
investing insystems to produ ce content.
Even ifthere isn 't budget for production
systems on day one , we almost always
plan infrastructure so that systems can
be add ed as bud get becomes available."
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"BUT I DON'T HAVE A VIDEO
DEPARTMENT... (OR BUDGET)!"

"Video [at Gra nger Community
Church] started as a hobby on my
home co mp uter, " laugh s Pete rse n .
"My adv ice to sma lle r churches is to

make use of th e people you alr eady
have. Utilize th eir hobbies and
interest s . Reali ze th at th ere ar e
people w ho ha ve alread y purch ased
digit al cameras , ed iting so ftware
and have higher end computer s
th an yo u co u ld pa y for-in fac t,
they may just be writing e-mail o n
it. Help them with some teaching
a nd e ncou ra gemen t and th ose
resources are already there."

Wa hls te d t-whose video sta ff
curre ntly co nsists of himself and a
part-tim e vo lu nteer-offers, "We
often purchase raw footage in a
collec tion , then tak e the raw footage
and crea te by co mbining it, putting
effects on it.. .adding text.. ."

"Th e implementati on side is
getting eas ier and easie r, " says
Wa lker "The creation sid e is not.
Though so m e compani e s are
producing quality content, it is
difficult to get beyond nature scenes
unless yo u cre ate it you rself, and
the creative piece tak es tim e. If w e
are telling the "Greatest Story Ever
Told," th e presentation needs to
reflect that. You can't expect to put
out your best work in a couple of
hours on a regular ba sis. In some
cases, what we co mmunicate might
be the only tim e an individual might
ge t the cha nc e to se e the message.
We need to as k th e question, is
w hat we are putting in front of
th em going to hel p th em experience
Christ? "

"Q u a lity w ork brings qu ality
people. If you are doing the best you
can, yo u w ill sta rt attrac ting people.
I can' t tell yo u how many times I've
heard, 'that was pretty good video for
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a church ," co ntinues Peterse n . "We
simply wa nt good video. Period . If
yo u are just sta rting out, try to avo id
the two most co mmon mistakes, too
big and too long. Start off with a
project tha t you can act ua lly finish. It

can take a lo t of time and effort to
make a quality piece and often people
quit because they tak e on more than
they can handle. The vas t majori ty of
o ur pieces last no longer than one
so ng. Ju st long enough to stir an
emo tion or co nvey a co ncept. Leave
your audien ce asking for more , not
begging for it to end .

A FEW FINAL THOUGHTS...
"You need to kn ow the intended

goal ," clarifie s Ken Robe rtson ,
Technical Arts Director of Marine rs
Church in Irvine.jTs it to br ing
clarification , create an emotional
resp onse , to be used as part of the set
design.jto move som eone to ac tion,
or is it simply to ge nerate exciteme nt?
Someone has to be able to give the
answ er to these q uestions with
enough time for the artists[to execute
the product. If one or both of these
elements is missing , you will not be
able to hit the mark. Why? Becau se
there is no targ et. "

Martoia acids, "The invitati on is
that we still haven't tapped this as a
medium. We need a w hole round of
artists to rise up and translate . We
need to get out ofsafe and predictable.
If we aren 't careful, we 'll be come the
new tradition. These mediums are an
invitation to surprise and to mystery.
When that happens , we ge t to

experience God outside of the norm
of the mental models." •

Cathy Hutchison is afreelan ce writer
whose interests include the imp act of
technology on tbe uiorsbip experience.
Sb e ca n be rea ch ed a t
chutchisol1@acousticdimensiol1s.com
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