










Threshold and depth are the two most often grabbed knobs on any
gate, and Aphex wisely limits the choices to ltlose two.
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despite the absence of plosives. One

of the other church board operators, a

braver soul than II bypassed the 230

mid-service to hear the comparisonl

and discovered that the processor

made a huge differencel and reported

to me that without it, the pastor's voice

sounded "really thin." Now that I've

had the opportunity to use the unit at

front-of-house on the pastor's voice, I'm

anxious to test-drive it in other, produc­

tion-oriented applicationsl but I'm so

happy with it at front-of-house, I just

don't want to move it.

For me, the 230 was intriguing be­

cause it was always difficult to get

the pastor's voice to sound natural ..•

to sound like he would if he was just

speaking in an intimate environment

without any amplification.

I feel very strongly about getting the

pastor's voice as natural sounding as

possiblel because I think the congrega­

tion expects it to sound like him regard­

less of the situation (amplified or not).

Because if the congregation is trying

to figure out why the pastor doesn't

"sound like himself/' then they aren't

focusing on the message.

This is where the 230 really came

through for'me. Getting back the

fullness in his voice and coupled with

the control afforded by the compres­

sor makes it an extremely worthwhile

unit. The Aphex 230 is an exceedingly

well-planned and well-executed device

that performs exceptionally well. If

you have any voices that need to be

focused, full, and nicely controlled, this

unit will serve you very well. Strongly

consider looking at one.

Mark Johnson is editor 01
Church Production Magazine. •
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makes a big difference in keeping the

presentation smooth and professional."

Sunday services are broadcast live on lo­

cal radiO, mixed on the Digidesign Venue

console in the audiO production room.

That audio is also captured in multitrack

form on Pro Tools, where it is remixed

for two different television broadcasts: a

3D-minute show on the Daystar network,

and a one-hour local broadcast. Both

broadcasts are delayed two weeks for

post-production. The same content is also

made available as a podcast.

Everything is designed for maximum

flexibility and ease of use. Using an Op­

tocore digital audiO distribution system,

all stage audio-roughly 90 channels-is

routed from the Yamaha PM 10 console

in the sanctuary to the broadcast audiO

control room. which houses a Digidesign

Venue D-show console with Pro Tools

HD4 recording system. The captured

audiO goes to a Glyph GT 205 hard drive

system. The Glyph drives can then be

physically removed and transported for

post-production.

Conclusion

The final key to success was the physical

installation. "That was my biggest worry,"

Bailey confides, "especially when Clair

Brothers was the only one of four bidders

who said they could make our drop-dead

date. I was really impressed. The entire

crew took a real interest in the project,

especially the lead installer. Gaetan Rioux,

who had to get all the digital systems

installed and talking to each other. He

was incredible."

Despite the stress of a short timeline for

a major design and installation, Pinnacle

Hills' Bailey and his team are pleased

with both the process and the outcome.

"When Acoustic Dimensions came on

board, they made sure we were clear on

our priorities, what was important to the

mission of the church. Everything was

done with those priorities in mind, and we

had to do a lot of trusting. But I knew they

would give us something great. They were

fantastic through the whole thing and con­

tinue to proVide great support for us."

Jack Kontney is president ofKontney Com­

munications Inc., a content creation and

marketing communications firm special­

izing in pro audio and video. Contact him

at www.kontneycomm.com. •
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